
 

Director of Social Media 
Volunteer Role 

PosiƟon Summary: 
The Director of Social Media supports the Vice President of CommunicaƟons in execuƟng 
SeaƩle SHRM’s digital and communicaƟon strategies. This hands-on role is ideal for someone 
who enjoys creaƟng content, supporƟng digital outreach, and keeping communicaƟon plaƞorms 
up to date. ResponsibiliƟes include assisƟng with social media posts and graphics, draŌing 
newsleƩers and blog content, updaƟng the organizaƟon’s website, and carrying out a variety of 
communicaƟon-related tasks as directed. 

Key ResponsibiliƟes: 

 Design, schedule, and publish social media posts across plaƞorms to promote events, 
iniƟaƟves, and member engagement 

 Assist with basic graphics (e.g., social posts, emails, web visuals) when custom content is 
needed 

 Support creaƟon and distribuƟon of email newsleƩers, blog posts, and other member 
communicaƟons as directed 

 Coordinate with board members to gather content and maintain an engaging online 
presence 

 Make periodic updates to the website (e.g., events, news items, resource pages) 

 Help ensure brand consistency and quality in all digital communicaƟons 

 Pull engagement metrics from social media and email plaƞorms to support 
communicaƟons reporƟng and strategy 

 Support the VP of CommunicaƟons with special projects and other duƟes as assigned 

QualificaƟons: 

 Familiarity with social media plaƞorms (e.g., LinkedIn, Facebook, Instagram) 



 Basic knowledge of website ediƟng plaƞorms (e.g., WordPress, Wix, or similar) 

 Some experience with graphic design tools (e.g., Canva, Adobe Express, or similar) 

 Strong wriƟng and ediƟng skills, especially for digital content 

 Reliable, detail-oriented, and responsive to deadlines  

 Interest in communicaƟons, markeƟng, or digital media 

 Ability to work collaboraƟvely in a volunteer team environment 

 


